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Downtown Plan Timeline

TODAY!
Downtown Wrap-up
Kickoff Downtown Districts Vision presentation
Meeting Vision Session Session

Downtown Downtown

Analysis Vision Master Plan

Feb. March April Sept./Dec.

Issues, Opportunities,
and Constraints Report

Planning for Raleigh (online engagement site)




AGENDA

1. Welcome & Introduction

2. Downtown + the Districts

3. Community Visions for Downtown
4. Your District
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DOWNTOWN'’S ROLE IN THE REGION
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DOWNTOWN'’S ROLE IN THE CITY
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STREET GRID

« Early planning led to a
clear orthogonal street grid

* Grid is intersected by rail



BUILDING PATTERN

* Density focused around
Fayetteville

* Density gradient reduces at
edges

* Building footprints
reinforce the street grid




L 2

x250
(Low Point)

x250
(Low Point)

TOPOGRAPHY

* Modest topography

* State Capitol is 2"9 highest point
in Downtown (behind St. Mary’s
School)

* Low points focused around rail &
edges, where creeks are

Elevations in Feet
| 420 - 440
| 400 - 420
. 380-400
. 360-380
. 340-360
I 320- 340
B 300-320
B 250 - 300
B 250 - 280
B <0 - 260
I 220 - 240
I 200- 220

Stream Condition
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CIVIC SPACE

* Green space is lacking,
particularly in Glenwood
South

* Nash and Moore Square
are underutilized

* Pocket parks and sidewalks
meet some needs

* Pigeon House Creek and
Dix are key opportunities

Greening



MIXED USE DISTRICTS

* Residential largely at edges

* Government offices
predominate in the Capital
District

* Glenwood and Fayetteville
are key retail streets

Working i

[T Green Space

- Retail, restaurants,
& mixed use

Creating )fﬂﬁ

B commercial

- Government or
state-assessed

- Institutional, religious,

or civic
Residential p
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“If you want urban open
spaces to work overtime, you
want them working at night.”

-Urban Land Institute
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RALEIGH AFTER DARK

Street lights and active
ground floors in some
zones create a safe,
vibrant nighttime
atmosphere



RALEIGH AFTER DARK

 Dark spots are areas with
limited active uses

« “Dark blocks” interrupt
connections between
districts and attractions
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DOWNTOWN
NEIGHBORHOODS
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MOVING
DRIVING & PARKING

 Need for a city garage in
Warehouse district

« Potential for greater
shared parking?
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MOVING
WALKING & BIKING & BUSES

e R line serves main
walkable zones
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MOVING
WALKING & BIKING & BUSES

« “Activity Gaps” are areas
where existing street level
activity is interrupted

Ground-level activity

R-line route and stops
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DOWNTOWN DISTRICTS
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Sustain & F—

Grow HISTORIC ;&?&2‘2’3;5?
PRESERVATION
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ENTREPRENEURIAL

DOWNTOWN DOWNTOWN
e = FOR ALL AGES ENERGY
TALENT RETENTION
FINE-GRAIN

HOUSING CHOICE IMPROVEMENTS

What assets need to be protected or enhanced to
keep downtown’s identity intact?
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EXPAND THE SKYLINE Create &
——— Develop
JOB SIGNATURE
CREATION PARKS

What elements need to be created anew to help
Raleigh thrive and compete?



Connect & Unify

IMPROVE TRANSITIONS

e e

MULTIMODAL CONNECTIVE STREETSCAPE
TRANSPORTATION STUDENTS & UNIVERSITIES
ACTIVE GROUND-LEVEL USES TO DOWNTOWN

What needs to be better connected?
How can we make that happen?



EXPAND THE SKYLINE

Raleigh Experience

S

3. Connect & Umfy
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DOWNTOWN VISION
WHAT WE'VE HEARD




A VISION STATEMENT FOR DOWNTOWN

“DOWNTOWN IS THE HISTORIC, FUNCTIONAL, & SYMBOLIC HEART OF RALEIGH.”
2030 COMPREHENSIVE PLAN

TOP VISION STATEMENTS FROM DOWNTOWN VISION MEETING
« Raleigh—layering experience, sustainability and accessibility for all

« To make Downtown Raleigh the #1 destination for the day and night, a weekend, or
the rest of your life

« Attractions for all ages - not just the younger generation

« The center of creativity, history, culture, that is evolving, family friendly,
collaborative, embracing and fascinating and growing into a big city

« Raleigh - a place for everyone to gather, grow up and connect






DOWNTOWN
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Legend

Il Downtown Lanéimarks
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=== Existing Greenways & Trails
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DISTRICT
CHARACTER



www.flickr.com/photos/skynoir/11452604123

beautifully restored historic
homes of Blount Street
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GLENWOOD SOUTH

DISTRICT
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City-owned Opportunity Sites

1§ . O acres Seaboard/Person

5-5 aclres

Moore Square

Glenwood
South

1-4 acClres

Warehouse

7.2

acres
Fayetteville

1.2 sares 4.1 acres

Capital Not in a district



WAREHOUSE DISTRICT
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WAREHOUSE
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« Low-scale, existing character
meets new development
pressures
* District’s relationship to Nash
Square

» McDowell and Dawson cut off
the district

» Southern and western areas
disconnected by rail

« Daytime pedestrian visits
needed to support retail

- Dining, retail, or entertainment
- Museum or Civic

Hotel

- Service Retail
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WAREHOUSE

Opportunities

Keep the momentum going!

Is a parking deck or hotel
needed?

Historic & adaptive reuse
Plan for Union Station
Connect via MLK interchange

Moore
Square

Fayetteville

.«5 Not in
) a district
&
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HOW CAN TRANSIT BE
BETTER LINKED WITH
DEVELOPMENT?
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INTEGRATED TRANSIT
AND DEVELOPMENT

NW 11th Street — Pearl District — Portland, Or
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HOW CAN THE CITY BETTER
SUPPORI THE.-SMALL
BUSINESS-AND START-UP
COMMUNITY?



SHARED SPACE FOR
COLLABORATION AND
EXHIBITION

A
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DISTRICT HALL

- A gathering space for innovators to - ‘
collaborate and share ideas - i

« Funded by private development s

Boston Innovation Center

Innovation Fund Boston, MA



$10 biIIion-i- generated

5,000 new jobs & over
200 new companies

since 2010 i ' . H :
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40% of new companies T :
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use co-working spaces , aia | __ =L T
and incubators " S

~~ Thnovation District
Boston, MA



ARTISAN AND
FABRICATION CENTERS

Artisans Asylum, Brooklyn, NY

Greenpoint Manufacturing Design Center, Brooklyn, NY



START-UP AND SMALL
BUSINESS SUPPORT

PROGRAMS
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YHOOD

Assess your business and match you with opportunities.

For our pilot project 6 months was negotiated for free however utilities and

insurance will be the responsibility of the tenant. It may be a different
arrangement from project to project.

http://www.popuphood.com/
Oakland, CA



http://www.popuphood.com/
http://www.popuphood.com/
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District Goals

* What are your goals for the
district?

Key Questions

1. What does the future of the
district look like to you?

2. How can Union Station and the
R-Line be linked with
development?

3. How can the city support the
small business and start-up
community?

4. How can we improve
connectivity and walkability?



